
overstreet associates  
print calendar

12 month marketing planner and creative desktop piece

easy to print, cut and fold

complete all 12 to create an inspirational marketing scene 
(shown below)
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your brand is so 
much more than 
what you sell.

jon iwata
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marketing is too 
important to be left 
to the marketing 
department.

david packard



1.800.994.1150  
info@overstreet1.com

www.overstreet1.com

mar

S
M

T
W

T
F

S
1

2
3

4
5

6

7
8

9
10

11
12

13

14
15

16
17

18
19

20

21
22

23
24

25
26

27

28
29

30
31

m
ar

ch
 2

02
1

m
arketing plan checklist

 _______________________

 _______________________

 _______________________

 _______________________

 _______________________

people don’t buy 
what you do, they 
buy why you do it.

simon sinek
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business has only 
two functions: 
marketing and 
innovation.

milan kundera
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marketing is no 
longer about the 
stuff that you 
make, but about the 
stories you tell.

seth godin
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give them quality. 
that is the best kind 
of advertising.

milton hershey
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the best marketing 
doesn’t feel like 
marketing.

tom fishburne
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less is more. 
keeping it  
simple takes time 
and effort.

jeff bullas
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if you build it… 
you may still need 
Google AdWords.

jennifer mesenbrink
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leverage the 
strength that you 
have: that no one 
else can be you.

todd wheatland
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not viewing your 
email marketing  
as content  
is a mistake.

chris baggott
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don’t be afraid to 
get creative and 
experiment with 
your marketing.

mike volpe


